
W hen you live in one of the
world’s most notorious and
sought-after vacation destina-

tions, where do you go for an exciting get-
away? Herein lies the dilemma for every Las
Vegan looking for a vacation home. 

The task of choosing a locale that matches
Vegas’ glamour and access to world-class din-
ing, wine, entertainment and hospitality may
seem daunting—especially if you have the
same expectations for your vacation destina-
tion as you do for the city you call home. But
finding the next great escape shouldn’t require
you to lower your standards or commit to a
long day of travel or obscene amount of cash. 

If anyone is equipped to talk about hot
resort properties it’s Jason Demuth. As mar-
keting director for Las Vegas-based Nexus 30,
Demuth oversees the company’s portfolio of
luxury communities across the Southwest. He
is one of four company principals who chose
Las Vegas as their home base for the same
reasons their developer clients choose the city

for their five-star resort hotels. Vegas spoke
with Demuth about the vacationing trends of
Las Vegans and asked him to select five
locales that are destined to meet their highest
and wildest expectations.

VVEEGGAASS::  WWhhaatt  aarree  tthhee  mmoosstt  ppooppuullaarr  vvaaccaattiioonn
ddeessttiinnaattiioonnss  ffoorr  LLaass  VVeeggaass  rreessiiddeennttss  rriigghhtt
nnooww??  
JJAASSOONN  DDEEMMUUTTHH::  The majority of vacation-
home owners purchase real estate in destina-
tions that can be reached easily and often.
Most vacation-home purchasers also want an
experience that they can’t get at home. So Las
Vegas locals would typically be looking for
vacation homes in a milder climate, especially
during the summer months. They might look
for vacation homes with proximity to a lake,
the ocean, the mountains—Hawaii, Baja, San
Diego, Napa and Mammoth are some of the
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Vacation Home, Sweet Home

“People expect a lot
more from their
vacation homes. This
is especially true for
Las Vegans.”

As marketing director of Las Vegas-
based Nexus 30, Jason Demuth has the

inside line on hot resort properties.  
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most popular places. 
WWhhaatt  aarree  tthhee  llaatteesstt  ttrreennddss  yyoouu’’rree  sseeeeiinngg  iinn  tthhee  rreessoorrtt
sseeccttoorr??  
People expect a lot more from their vacation homes.
This is especially true for Las Vegans, because we live
in one of the top resort destinations in the world. We
have access to some of the best restaurants, hotels,
golf courses, spas, clubs and entertainment. Now the
pressure is on developers to offer a more complete
experience with better amenities, better design and
better service. 
HHaass  tthhee  eeccoonnoommyy  hhaadd  mmuucchh  eeffffeecctt  oonn  tthhee  vvaaccaattiioonn--
hhoommee  mmaarrkkeett??  
Generally speaking, luxury buyers are less affected by
economic ups and downs. For people who are look-
ing for their second or third homes, it’s less about the
bottom line and more about the experience. But that
said, they are still looking for quality and are still
going to be discretionary.
WWhhyy  iiss  rriigghhtt  nnooww  aa  ggoooodd  ttiimmee  ttoo  bbuuyy  aa  vvaaccaattiioonn
hhoommee??  
Unique properties rarely lose value, even when the
market is slow. However, if bargains are to be made,
now is the time to try. 
WWhhaatt  ttyyppeess  ooff  iinncceennttiivveess  ccaann  ppuurrcchhaasseerrss  eexxppeecctt  ttoo  ffiinndd??
There is some pricing flexibility right now. We’re also
seeing a lot of lifestyle incentives being offered.
Some properties might offer a free one-year golf-
course membership or a season ski pass. Others
might waive community-association dues. 
TTeellll  uuss  aabboouutt  ssoommee  ooff  tthhee  hhootttteesstt  vvaaccaattiioonn  pprrooppeerrttiieess
iinn  tthhee  SSoouutthhwweesstt  rriigghhtt  nnooww..  
There are so many options for Las Vegas residents,
but it really comes down to individual taste. If you
want the beach, there are the fee-simple, whole-own-
ership residential suites at The Ritz-Carlton, Kapalua,
in Hawaii, which recently embarked on a $130 million

transformation and upgrade. Most oceanfront Hawai-
ian properties tend to sell themselves, so the fact that
these suites feature The Ritz-Carlton name and an
oceanfront location pretty much speaks to the
resort’s success. If you want a sexy urban condo-hotel
experience, the Hard Rock Hotel in San Diego might
seem like a home away from home. It’s right in the
heart of the Gaslamp District, and the hotel features
two Rande Gerber bars, a Nobu restaurant, a rooftop
pool and the rock-star style people come to expect
from the Hard Rock brand. By contrast, The Westin

Verasa Napa Residences are a good choice for some-
one who is looking for a unique wine-country experi-
ence. As Napa’s first four-star whole-ownership
condo-hotel, The Westin will create a whole new way
to experience the area because it will serve as a
launch pad into the entire Napa Valley. Another
Westin property, The Westin Monache in Mammoth,
California, offers deluxe one- and two-bedroom
suites, a restaurant and bar, 24-hour room service, ski
valet and rental shop, concierge, pool, hot tubs and
an ideal location in The Village at Mammoth. Mam-
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Popular vacation destinations right now include Trump
Ocean Resort in Baja, Mexico (above), and The Westin
Verasa Napa Residences in Napa, California (right).

“As Napa’s first four-star whole-ownership 
condo-hotel, The Westin will create a whole new
way to experienbce the area.”
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moth is also one of the fastest-growing mountain des-
tinations in North America and only five hours from
Las Vegas, making it an ideal vacation spot during the
winter and summer. Another prime property is the
Trump Ocean Resort Baja Mexico. The first tower sold
$122 million in the first release, and was hugely suc-
cessful. The Spa Tower will be the next phase. You can
choose from studios, one-bedrooms or two-bedroom
oceanside suites, plus you'll have all of the luxury
resort amenities and services you'd expect from the
Trump brand. And if you're looking for a real interna-
tional experience, Puerto Los Cabos in San Jose Del
Cabo, Mexico, offers both privacy and exclusivity since
it is located about 25 miles away from town. One of
the largest and most exclusive resort developments
under way in Mexico, Puerto Los Cabos blends
unprecedented recreational choices such as beaches,
two signature golf courses and a new marina with lux-
ury ownership opportunities ranging from elegant
condominiums and fractional-ownership residences to
mixed-use properties and custom homes. Right now is
an ideal time to buy here because the community is in
the early stages of development. Sometimes Ameri-
cans tend to be skeptical of buying real estate in Mexi-
co, but both of these destinations are solid opportuni-
ties. Obviously you can't go wrong with the Trump
brand, and Puerto Los Cabos is built by Groupo Que-
stro, a very large and well-known Mexican developer.  

WWhhaatt  mmaakkeess  tthheessee  pprrooppeerrttiieess  ssoo  ssppeecciiaall  iinn  yyoouurr  mmiinndd??  
We have had a hand in marketing or selling some of
these properties over the past couple of years. Others
we became familiar with through our network. Each
property represents the different kinds of vacation-
home opportunities available, whether you’re looking
for a condo, condo-hotel, residential suite or custom
home near the beach, city or mountains. 
BBeessiiddeess  pprriiccee  aanndd  ssiizzee,,  wwhhaatt  aarree  tthhee  bbeenneeffiittss  ooff  aa
ccoonnddoo--hhootteell  ccoommppaarreedd  ttoo  aa  vvaaccaattiioonn  hhoommee  oorr  aa  ccuuss--
ttoomm  hhoommeessiittee??  
Condo-hotels are generally lower maintenace and
offer the service level of a four- or five-star resort.
Vacation homes generally offer more privacy and free-
dom, but there is often more maintenance involved.
The custom homesite is an exclusive piece of land
that gives owners more freedom to build their own
dream vacation home. Again, it all comes back to
taste. Are you the kind of person who wants to be
taken care of when you go on vacation, or are you the
kind of person who wants complete privacy? 
AAnnyy  ffiinnaall  aaddvviiccee  ffoorr  LLaass  VVeeggaannss  llooookkiinngg  ffoorr  aa  vvaaccaattiioonn
hhoommee  tthhiiss  ssuummmmeerr??  
It’s a fun time to buy right now. Be educated, do
your homework and make sure you’re getting what
you want. You have a lot more options. You’re in the
driver’s seat. 
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From above: The Westin Monache condo-hotel in Mammoth, California (above), 
offers buyers a skier’s paradise; the spa at Trump Baja.

“It’s a fun time to buy
right now. You’re in the

driver’s seat.”
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